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A practical checklist for analyzing and optimizing your brand identity metrics in blogging.

Checklist Items:

1. Ensure Analytics Setup

Confirm that Google Analytics 4, Google Search Console, and social platform analytics are properly
configured and accessible. This setup allows for accurate tracking of user behavior and engagement.
Reference Section: What You'll Need (Prerequisites & Tools)

] 2. Export Content Inventory
Export a complete CSV file of your content inventory, including fields like URL, title, publish date,
category, primary keyword, internal links, and performance metrics.
Reference Section: What You'll Need (Prerequisites & Tools)

[ 3. Define Brand Attributes
Identify 3-5 core brand attributes (e.qg., trustworthy, authoritative) and translate these into measurable
signals that can be tracked over time.
Reference Section: Define Brand Identity Goals and Signals

[ 4. Map Signals to Metrics
For each brand attribute, develop specific audience, engagement, and conversion signals that can
provide insights into brand strength.
Reference Section: Define Brand Identity Goals and Signals

[ 5. Set Baseline Metrics
Establish current baseline metrics for each defined signal to understand the starting point and set
realistic growth targets.
Reference Section: Define Brand Identity Goals and Signals

[ 6. Automate Data Collection
Utilize tools like Scaleblogger to automate the data collection process, ensuring that metrics are
updated regularly without manual intervention.
Reference Section: What You'll Need (Prerequisites & Tools)

[ 7. Analyze Results
Regularly review the tracked metrics to identify strengths and weaknesses in your brand identity.
Focus on signals like repeat visits and engagement rates.
Reference Section: Analyze Results and Identify Brand Strengths & Weaknesses
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[ 8. Test and lIterate
Run A/B tests on content and engagement strategies based on your insights, and iterate based on
the results to refine your brand messaging.
Reference Section: Run Tests and Iterate on Brand Signals

] 9. Report Learnings
Compile findings from your analysis and tests into reports to share with your team. Use this
information to inform future strategies and adjustments.
Reference Section: Report, Communicate, and Institutionalize Learnings
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