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A practical checklist to optimize social media integration through analytics for better decision-making and
campaign performance.

Checklist Items:

1. Access Required Analytics

Ensure you have access to the native analytics of your social media platforms (e.g., Meta, X,
LinkedIn, TikTok) and a unified reporting destination like GA4 or a Bl tool.

Reference Section: Understanding the Analytics Landscape for Social Media

[ 2. Define Business Objectives and KPIs
Clearly identify your business objectives and map them to measurable KPIs to ensure your metrics
support your growth goals.
Reference Section: Understanding the Analytics Landscape for Social Media

[ 3. Establish Tracking Architecture
Create a UTM standard and consistent event naming conventions to ensure proper tracking and data
integrity across platforms.
Reference Section: Setting Up an Analytics-Ready Social Integration

[ 4. Instrument Behavioral and Campaign Analytics
Prioritize setting up behavioral analytics for user pathways and campaign analytics for attribution to
guide budget allocation.
Reference Section: Understanding the Analytics Landscape for Social Media

] 5. Automate Reporting Processes
Implement tools that help automate reporting so teams can access insights quickly and act on them

promptly.
Reference Section: How to align social metrics with business goals

[ 6. Validate Data Integrity
Use tools like GA4 DebugView to ensure that UTM parameters are correctly firing and that data is
being tracked accurately.
Reference Section: Setting Up an Analytics-Ready Social Integration

[ 7. Monitor Key Metrics Regularly
Establish a routine to review key metrics such as engagement rates, CTR, and conversion rates to
inform ongoing strategy adjustments.
Reference Section: Understanding the Analytics Landscape for Social Media
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[ 8. Regularly Reassess Integrations

Continuously evaluate your integrations and analytics capabilities, ensuring they align with evolving
business needs and market trends.

Reference Section: Understanding the Analytics Landscape for Social Media
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