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A practical checklist to optimize social media analytics integration for better decision-making and growth.

Checklist Items:

[l

1. Prioritize Key Metrics

Focus on engagement quality and conversion signals like engagement rate, CTR, and conversion rate
instead of vanity metrics to drive measurable outcomes.

Reference Section: Section Content

2. Connect Analytics to Workflow

Integrate performance data into content calendars and automation rules to enhance consistency and
reduce manual work.

Reference Section: Section Content

3. Utilize Audience Signals for Targeting

Use behavioral metrics to inform creative strategies and paid advertising for higher relevance and
effectiveness in reaching your audience.

Reference Section: Section Content

4. Monitor A/B Tests Continuously

Implement short learning cycles for A/B experiments to consistently build upon insights and refine
campaigns over time.

Reference Section: Section Content

5. Align KPIs with Business Goals

Map social metrics to specific business objectives such as revenue, leads, and retention to better
justify investments in social media strategies.

Reference Section: Section Content

6. Establish UTM Consistency

Create and maintain a canonical list of UTM parameters using lowercase and hyphenated values to
ensure clean reporting and data integration.

Reference Section: Setting Up an Analytics-Ready Social Integration

7. Implement Consistent Event Naming

Adopt a standard event naming convention (e.g., verb_object_context) across all SDKs and tags to
ensure clarity in tracking.

Reference Section: Setting Up an Analytics-Ready Social Integration
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[ 8. Define Tag Hierarchy
Separate page-level tags from interaction events to facilitate better filtering and analysis of data

sources.
Reference Section: Setting Up an Analytics-Ready Social Integration

[ 9. Select Appropriate Analytics Tools
Choose a mix of tools (e.g., GA4 for behavioral analytics and Sprout Social for content performance)
that align with your top business questions.
Reference Section: Understanding the Analytics Landscape for Social Media
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